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Strategic Plan 2010-2015

VISION

The specialty of family medicine is the core of
Minnesota health care.

MISSION

The MAFP promotes the specialty of family medicine in
Minnesota and supports family physicians as they provide
high quality, comprehensive and continuous medical care
for patients of all ages.

e Advocacy
e Education

VALUES

e Leadership
e Support

Overarching Goal:

Support initiatives in health care which aim to maximize the health and quality of life of our patients
and communities by accomplishing the principles of the Patient-Centered Medical Home across the entire health care

system [i.e., patient-centeredness, comprehensiveness, enhanced access, quality and safety, teamwork, coordination of
care, continuous (relational) care, and the payment reforms to support those principles].
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KEY: SG=Strategic Goals, MH=Medical Home Marketing Goals, HD=House of Delegates Actions, all others are key the areas of responsibility for committees
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AAC CME Legislative PEPA PR&M R & QI M & MS Finance Leadership
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